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SUMMARY 

Marketing graduate guided by creativity and storytelling, with a builder’s mindset for taking ideas from concept to reality. 

EDUCATION 

Arab Academy for Science, Technology & Maritime Transport       Cairo, Egypt 

Bachelor’s Degree in Business Administration, Marketing Expected Graduation: 2026 

GPA: 3.65 

Relevant Coursework: Integrated Marketing Communications, Consumer Behavior, Brand Management, Advertising Management, 

Digital Marketing, New Product Planning, Marketing Research, International Marketing, Public Relations, Strategic Management. 

2 Certificates of Appreciation, Marketing Department Creativity Day — awarded by Head of Marketing Department for 

contributing four brand booths across two editions of the university's Creativity Day. 

EXPERIENCE 

PepsiCo  Cairo, Egypt 
Talent Management Intern July 2025 – August 2025 

• Conceptualized and executed DARE Summer Interns 2025 engagement program for 80+ interns, designing all branded digital 

content, weekly brand knowledge competitions, and cross-functional activities aligned with PepsiCo’s four core values. 

• Launched #MyPepsiCoMoment International Intern Day campaign, creating visual communications that activated 80+ interns as 

brand ambassadors and generated 3,000+ LinkedIn impressions and 1,300+ organic reactions. 

• Organized Speed Mentorship initiative connecting interns directly with senior PepsiCo leaders across functions. 

• Conducted comprehensive intern feedback analysis and delivered formal presentation to mentor and senior management, with 

findings adopted to improve future intern program structure. 

 

Orascom Construction PLC Cairo, Egypt 
Learning & Development Intern August 2024 – September 2024 

• Took progressive ownership of employee onboarding sessions within Orascom’s L&D framework, advancing from observer to 

independently preparing session materials, structuring engagement activities, and facilitating sessions. 

• Facilitated graduation ceremony for 35 interns across two batches, leading reflection discussions on professional growth and 

coordinating structured team-building activities. 

• Audited Orascom’s Core Competencies LMS module through outreach to 15-20 employees across departments, analyzing 

completion and comprehension levels, delivering recommendations report that informed future module updates. 

• Synthesized cross-departmental employee feedback into formal report presented to L&D leadership, with findings adopted to 

strengthen onboarding and training structure for future intern batches. 

 

Zilla Capital Cairo, Egypt 

Asset Management Intern July 2024 – July 2024 

• Constructed five-year financial model for Edita Food Industries, evaluating balance sheet performance and profitability trends 

across key indicators, presenting findings to mentor and incorporating structured feedback to refine analytical accuracy and 

strategic conclusions. 

Research Analysis Intern July 2024 – August 2024 

• Authored 30+ MENA market research reports spanning macroeconomic, real estate, and investment sectors, compiled from live 

news sources and published publicly across Zilla Capital’s website, newsletter, and email distribution to a subscriber base of 

1,000+. 

• Organized and structured daily market intelligence across multiple MENA sectors into clear, actionable research outputs 

distributed to institutional audiences across multiple platforms. 

Marketing & Research Analysis Cross-Departmental Collaboration July 2024 – August 2024 

• Tasked by the Head of Research Analysis to develop a comprehensive social media content strategy, working directly with the 

Head of Research Analysis and Head of Marketing to bridge both departments and elevate content quality and audience 

engagement. 
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• Conducted comprehensive competitor analysis across financial sector social media platforms, identifying content gaps and 

opportunities, and delivered a full strategic presentation to both department heads recommending an elevated content approach 

aligned with Zilla Capital’s brand identity, professional tone, and target audience. 

• Strategy implemented in full by marketing team, growing average post engagement from 5-10 likes to 140-246 likes per post and 

supporting platform growth from 33,000 to 56,000+ LinkedIn followers, with strategy still active on Zilla Capital’s platforms to 

date. 

PROJECTS 

OFFLINE — Digital Wellness Campaign Grade: A+ 

Integrated Marketing Communications & Digital Marketing 

• Designed and executed a 3-week awareness campaign promoting reduced screen time and healthier digital habits earning the 

project's A+ grade for end-to-end strategy across content, segmentation, and multi-platform distribution. 

• Activated a live experiential booth attracting 40+ participants through trend-driven interactive games, branded giveaways, and 

gamified engagement mechanics tied to campaign messaging. 

 

PULSE — Electrolyte Drink Brand 

Brand Management 

• Built a full brand identity from zero for PULSE, an Egyptian electrolyte brand targeting athletes, positioning it as a clean-label 

entrant in the local hydration market and structuring a 12-month go-to-market roadmap. 

• Executed a live brand activation at the university's Creativity Day, drawing 100+ visitors including faculty heads, featuring a 

branded F1 reaction-speed game, custom merchandise, and product mockups, earning standout faculty recognition for execution 

quality. 

 

SWAPPI — Skill Exchange Platform  

Graduation Project — Top-Ranked by Panel 

• Co-built the full business concept and platform direction for Swappi, an Egyptian skill-exchange platform that lets users trade 

skills directly or monetize their expertise, launched at swappi3.vercel.app as part of a 6-member team. 

• Owned the digital marketing campaign strategy on a Miro-based campaign planning board, designing a 5-phase rollout across 

TikTok, Instagram, Facebook, and Google Ads, with focused execution across the first 3 phases. 

• Activated a Swappi booth at the university’s Creativity Day, drawing 100+ visitors through a live interactive skill-swap board,  

generating qualitative validation that visitors actively wanted to use the platform. 

• Received direct investor interest from a graduation panelist, with Swappi ranked highest among the six peer teams reviewed in the 

same panel cycle. 

SKILLS, CERTIFICATIONS & INTERESTS 

● Core Skills: Brand Strategy, Brand Management, Campaign Management, Content Strategy, Market Research, Consumer 

Insights, Customer Segmentation, Competitive Analysis, Cross-Functional Collaboration, Social Media Marketing. 

● Tools & Software: Microsoft Office Suite (Forms, Word, PowerPoint, Excel), Canva, Google Workspace (Docs, Forms, 

Sheets), Social Media Analytics (Meta Business Suite, Instagram Insights). 

● Languages: Arabic: Native Proficiency, English: Full Professional Proficiency. 

● Certifications: McKinsey & Company Forward Program (Problem Solving, Communication, Adaptability & Digital 

Essentials). 

● Interests: Running, Photography, Cinematography,  Music,  Reading, Sports. 
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